


More people, staying longer, spending more money
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Private Sector Leveraging
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$1.2 Million into $6 Million




2006 Results
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Jamestown Marketing Strategy

nase I:  Could you have survived?
nase Il: The New World
nase lll: Godspeed Promotional Sall

nase |V: Thank You Campaign
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 FROM THEIR SACRIFICE, OUR NATION WAS BORN. g |

Iikima_r the most intriguing story of America’s history, the founding of Jamestown. jamestown1607 org
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Phase IV: Thank you Campaign - billboard
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jamestown1607.org
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Phase IV: Thank you Campaign - internet

FEARLESS BOY

Powhatan and alf his tribes would "seem friends” until
Newport returned with the boy, Macanone said.

Upon the boys homecoming, the natives would invite
[the] English leaders to festivities where they would be
lulled by good feeling and then ambushed.

Frow THE poox Love & Hate in Jamestown

T

LEARN MORE VISIT IAMESTOWN TELL A FRIEND

~THANK YOU
OBERT FORD

FHDH THEIR SACRIFICE, OUR NATION WAS BORN.

o }
Mrlhe mast intriguing story of .Ill'lem:l s history. The |nur|dlng of Jamestown. I:ﬂ‘:_:\;u ’,.-"

EVERY AMERICAN
SHOULD STAND HERE ONCE.
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Phase IV: Thank you Campaign - broadcast
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Phase IV: Thank you Campaign - results
February 23, 2007 - present

« Jamestown Related Page Views — 503,156
— (78% Increase In visitation over Phase )

* Unique Visitors — 102, 828
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Virginia’s Royal Welcome
VIRGINIA'S ROYAL WELCOM

490,000 page viev
130000 visits (= .

o]\" a k‘ VISIES t0 tITEuASEe
30 \f entries to “RoV
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Summary of Fund Sources By Fiscal Year
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Jamestown 2007
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Competition

THE OFFICIAL TOURISM SITE OF SOUTH CAROLINA:
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Welcome Centers

« Lamsburg - renovation
 Clear Brook — reconstruction
o Fredericksburg - reconstruction
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Welcome Center Budget

o $1.1 million from VDOT
o Operating budget of $2 million
» Costs offset by translight and brochures = $400,000

» Deficit = $600,000
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New Welcome Centers

Potomac Gateway (King George)
Danville
=Y '08 Appropriation $740,000
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Welcome Centers

Privatization?
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Other VDOT Improvements

» $20 million appropriation
* New Kent (westbound rest area) — reconstruction
Nine other rest areas now open

Two scheqaduled to onen hv Ma
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Summer Projections

« Bad News — Weaker economic growth, gas prices
« Good News — Doesn’t appear to impact travel
 Expected overall U.S. growth of 1.4%
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