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Virginia’s Tourism Industry in 2006:

= $17.7 billion spending by U.S. resident travelers
In Virginia

» Tax revenue generated from domestic travelers
reached $2.4 billion
= $1.20 billion in federal taxes
= $502.7 million in local taxes
= $706.8 million in state taxes

= 208,200 Virginians were employed directly in the
tourism industry

" $4.26 billion in salaries & payroll
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What Tourism Related Tax Revenues
mean to Virginia:

= |ftourism tax revenue did not exist,
each household would need to pay
an additional $4a15 per year in taxes

» Forevery $1 the Commonwealth of Virginia
invests in tourism marketing $5 is returned in
tax revenue to the state and localities
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State tax revenues generated by
tourism are enough to pay for:

= the salaries and benefits of more than
11,500 new state police officers

OR

= over 1,900 miles of pavement — the distance
from Virginia Beach to Denver, Co

OR
» the education of over 80,000 Virginia students
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Local tax revenues generated by
Tourism are enough to pay for:

» the salary of 11,700 elementary &
secondary school salaries

OR

= the total annual wages of all local fire
protection employees
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The State of the Competition:

= 30 states spend more per capita on travel &
tourism than Virginia ($4.61 vs. $2.36 in VA)
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Reuisit the roots of Arrerica's passion 2 more than 1,000 history and heritage sites statewide. Visit virginia.ong for your free ravel guide.
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Accomplishments 2007
= TIA- Odyssey Award

Queen’s Visit

= TIA —Mercury Awards

Love Is Promotional Film
Crooked Road Build-A-Lyric

= Web Marketing Association

Outstanding Achievement in
web development-Crooked Road

Welcome Center
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Accomplishments 2007

= John Adams mini-series & back-lot F

= Economic Impact of $81 million

= Over 40% conversion on oo
all consumer inquiries. e
(We survey inquirers monthly)

= VTC Marketing Leveraged Program

= 87 grants awarded to date with a grand total of $1,188,540.75




Reduction GF Funds (Each Year)

= Remove Jamestown 2007 funds —
$250,000

= Reduce micro-grant funding —
$375,000

= Continuation of FYo7 Reductions —
$812,763

= Eliminate pass-through funding —
$785,000

= Total GF Reductions — $2.2 million




Additional Funds (Each Year)

Technical Adjustments -- $476,833

Daniel Boone Visitor Center -- $100,000
= Total Additional GF — $576,833

Net GF Reductions -- $1.6 million

NGF for Tourism Enhancement Fund -- $2.5 million

Funds for GMPOF in SCT budget -- $200,000 GF
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What Increased Funding
would mean for Virginia:

" $2.5 state investment=
$12.5 in state & local taxes

- Greater leveraging in marketing
- More competitive

- Small business creation and workforce training
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Budget History:

* |In 2000, Virginia Tourism’s budget was
$19.98 million with a robust grant program

= Without proposed $2.5 million VTC budget
is below 1997 level
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